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Wearable band shipments set to exceed 43.2 million 

units in 2015 

 Apple Watch to make up the majority of smart band shipments next year 

Palo Alto, Shanghai, Singapore and Reading (UK) – Wednesday, 10 September 2014 

 

Wearable band shipments will grow 129% year on year to reach 43.2 million units in 2015, of which 28.2 

million will be smart bands and 15.0 million will be basic bands, according to the latest device shipment 

forecasts by industry analyst firm Canalys. Canalys tracks wearable device shipments and segments the 

market into smart bands, which are capable of running third-party applications, and basic bands, which 

are not. 

Apple will be the biggest driver behind wearable band shipments in 2015. ‘By creating a new user 

interface tailored to its tiny display, Apple has produced a smart watch that mass-market consumers will 

actually want to wear,’ said Canalys Analyst Daniel Matte. ‘The sleek software, variety of designs and 

reasonable entry price make for a compelling new product. Apple must still prove, however, that the final 

product will deliver adequate battery life for consumers.’ 

Many market observers have questioned why consumers would want a smart band, justifiably demanding 

compelling use cases. Hoping to address these concerns with its new wearable, Apple has demonstrated a 

variety of use cases across health and fitness, personal communication and other areas, including mapping 

for walking navigation, workout and activity tracking and mobile payments. Meanwhile, low-cost Chinese 

vendors are increasingly playing a role in the market for wearable bands. Xiaomi has attempted to 

dramatically lower the price of basic bands with its Mi Band. Android Wear is growing a viable ecosystem, 

though it cannot be used in China. Google must greatly improve its wearable platform over the coming 

years to better compete with Apple’s new offering. Long-term, wearable bands from all vendors must 

provide clear value to consumers beyond the existing capabilities of smart phones in order to justify the 

purchase of an additional device. 
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‘The basic band vendors, such as Fitbit and Jawbone, will enjoy the advantages of their lower pricing for 

the immediate future,’ according to Canalys VP and Principal Analyst Chris Jones. ‘Eventually, however, 

stronger smart band competitors to the Apple Watch will likely emerge and push smart band pricing down, 

threatening the basic bands. This market will undergo disruption similar to that suffered by feature 

phones when smart phone prices fell.’ 

Wearable band shipment data and five-year forecasts are taken from Canalys’ Wearable Technology 

Analysis service, which provides quarterly market tracking, including country-level estimates. Canalys 

defines basic wearable bands as devices serving a specific set of purposes that act as accessories to smart 

devices, are designed to be worn on the body and not carried, and that cannot run third-party computing 

applications. Smart wearable bands are multi-purpose devices that serve as accessories to smart devices, 

are designed to be worn on the body and not carried, and are capable of running third-party computing 

applications. Bands are wearables designed to be wrapped around the body and do not include activity 

trackers in the form of clips. 

About Canalys 

Canalys is an independent analyst company that strives to guide clients on the future of the technology 

industry and to think beyond the business models of the past. We deliver smart market insights to IT, 

channel and service provider professionals around the world. Our customer-driven analysis and consulting 

services empower businesses to make informed decisions and generate sales. We stake our reputation on 

the quality of our data, our innovative use of technology and our high level of customer service. 

To view the chart(s) from this press release, and others from Canalys, download the new Insight @Canalys 

app today from the Apple App Store, the Google Play store or as an HTML 5 web app. 

Receiving updates 

http://www.canalys.com/chart
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To receive press releases directly, or for more information about our events, services or custom research 

and consulting capabilities, please complete the contact form on our web site. 
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